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Digital Marketing

Control Your Message
If you don't tell your story, someone else will.



Digital Marketing

Keep It Consistent
Continuity for brand recognition is important.



Digital Marketing

The Power of Planning
The devil is in the details. 
Planning gives you creative freedom.



Digital Marketing

Own It
Take the content and make it yours. 
Be yourself; you're the best person at it.



How To Use The Resources 
That Are At Your 

Fingertips
To Turn Your Social Media 

Posts Into Your Digital 
Marketing Strategy



Anatomy of a Social Media Campaign

Set Business Goals
It's best not to experiment without a clear idea of how social media will support your 
business goals.

Create a Strategy
A strategy will help you to deploy social media in the best way to reach your goals by 
prioritizing on the channels in our RADAR which are most effective. Know your 
audience and what mediums they are active in. 

Active Social Listening and Reputation Management
Most advice on social media marketing strategies advises to start by listening to your 
conversations.

Define Content and Engagement Strategy
Acknowledge that encouraging engagement and participation are the biggest 
challenges to social media marketing, so clear strategies are needed to show how to 
achieve these.



Define Communications Strategy
A continuous communications strategy is necessary to engage your audience through 
the many channels available. Define the types of content value you offer through 
different social channels and the frequency.

Deploy Best Practice Approaches for the Core Platforms
Each social media platform such as Facebook, Twitter, Linkedin, Instagram and YouTube 
has unique characteristics and audience needs.

Optimize
Optimize your presence to deliver real value for your business. Where is the most 
engagement, most shares, most click throughs?  Are you looking at the analytics, your 
increase in website traffic?

Anatomy of a Social Media Campaign



WHO IS YOUR TARGET AUDIENCE?
 lenders, attorneys, REALTORS
 certain generation or geography

WHERE IS THE CALL-TO-ACTION?
 where are you taking your audience
 are they directed to a person, place, thing
 is it a dead end or to another ‘value pool’

WHAT DO YOU WANT TO TELL THEM?
 what value add information are you providing
 curating the right content is the challenge



Social
Cycle



Digital 
Marketing



Go to 
alta.org/

homeowner



Resources
Powered by HOP



Resources
Powered by HOP



Types of Resources Available
Doorhangers Advertisements Education Flyers



Posters Rack Cards Digital Media

Types of Resources Available



Blog Posts Video LibraryHandouts

Types of Resources Available



PowerPoint Presentation Resources

Types of Resources Available



Use Multiple Mediums to Develop Awareness Campaign

Types of Resources Available



And now the star 
of the show….





Pre-made social media posts
1 a week for every month 
of the year

• Post copy is customizable
• Each post comes with HOP 

video or image

What is It?





What’s Included

Content from HOP

Photo Inspiration Board

Pre-campaign Posts

Weekly Posts



Customize & Call to Action

Make it Your Own

Call to Action



Build It Better!

Start Posting Daily

Create Monthly
Campaigns



Go to 
alta.org/social-media-marketing-calendar



You can put text in this box or an image. 

Q&A
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