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WHO WE ARE

Jim Scott Polsinelli 
Chief Creative Officer 
Marathon Strategies

Mary O’Donnell
President/CEO

Westcor Land Title Insurance Company
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TELLING OUR

STORY
C H A L L E N G E S

• Board meeting June ’19, we decided to change how we told 
our story

• Wanted to elevate our profile and engage with key 
stakeholders

• Issued RFP to find an independent PR agency to offer 
objectivity and launch a new campaign in ‘20
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TELLING OUR

STORY
S T R AT E G Y

• Low interest rates this year have made it so that more people can 
refinance and save money or buy new homes

• Booming market
• 16B+ industry
• But the pandemic happened, so we had to pivot
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TELLING OUR

STORY
A U D I E N C E S

Members

Legislators 

(Fannie and Freddie) GSEs



protection
Our title is



Everybody has a 
plan until they get 
punched in the face.

- mike tyson



Telling Our Story: Creative Campaign 
V I D E O S

https://vimeo.com/459177445/1a8b64c464


D I G I T A L  A D S

Telling Our Story: Creative Campaign 



P R I N T  A D S

Telling Our Story: Creative Campaign 



R E S U L T S

Telling Our Story: Creative Campaign 

1M engagements
on social media

4M impressions
served through social 

and mobile advertising

14K clicks
to ALTA websites



L E G I S L A T O R S

Telling Our Story: ADVOCACY

• We have reached 80 members 
of Congress already

• Post-election
• Educating new members
• Continuing momentum 

with current policymakers



P H I L A N T H R O P Y

Telling Our Story: ADVOCACY



TELL YOUR STORY: HOW YOU CAN GET INVOLVED



TELL YOUR STORY: HOW YOU CAN GET INVOLVED



Questions


