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Consumer Outreach and Education:  
Yes It Does Work  
 

Laura Francesconi | Meridian Title Corp. 
Nancy Hughes | Jackson Hole Title & Escrow Co. 
Lisa Steele | Mother Lode Holding Co. 



Today’s Topics 
• Homebuyer Outreach Program 
• Homebuyer Guide 
• What’s Worked 
• Staff Training 
• New Resources 
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PROGRAM GOALS 

by educating them about the 
benefits of purchasing an owner’s 

title insurance 

to effectively educate homebuyers about  
the benefits of owner’s title insurance 

1. PROTECT 
HOMEBUYERS 

  

2. EMPOWER ALTA 
MEMBERS & STAKEHOLDERS 



ALTA CONSUMER RESEARCH 
 

Homebuyers want more information about the real 
estate process. It’s critical for ALTA members to take 
control of the message and explain how an owner’s 

insurance policy protects a homeowner’s investment.  
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KEY AUDIENCES 

1 Homebuyers 
(Consumers) 2 3 4 ALTA Members 

(Title insurance professionals) 
Realtors, Attorneys 

 & Builders 
(People who sell homes) 

Lenders 
(Financial institutions) 



ALTA HOMEBUYER GUIDE 



Homebuyer Guide Resources 
More than 60 FREE useful tools for members! 

Blogs Marketing 
One-Pagers 

PowerPoint 
Presentations 

Rack 
Cards 

www.alta.org/homebuyer 
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www.alta.org/homebuyer 
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The homebuyer checklist 

Determine 
Your Budget 

Select Your 
Lender 

Find Your Home Secure Your 
Offer 

Select Your Title 
Insurance 
Company And 
Closing Agent 

Get Title Insurance Review Closing 
Documents 

Sign Closing 
Documents 
And Transfer 
Funds 

Buy With 
Confidence 

Receive Your 
Owner’s Title 
Insurance Policy 
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WHAT’S WORKING? 



Example 1 
 • Xxxxx 

– Xxxx 
– Xxxx 
– xxxx 

 

• HOP Box 
• Social Media 
• Online, Blog 
• Local Media 



Example 1 
 • Xxxxx 

– Xxxx 
– Xxxx 
– xxxx 

 

• Monthly Flyer 
• Website 
• ALTA Manifesto 
• Local Events 



Example 3 
 • Xxxxx 

– Xxxx 
– Xxxx 
– xxxx 

 • Email Sig Line 
• Handout for Staff 
• Facebook 
• Personalized Ad 
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HOMEBUYER OUTREACH PROGRAM 
TRAINING STRATEGY 

BE PROACTIVE SIMPLIFY AND  
STRENGTHEN THE 

MESSAGE 

INCREASE 
HOMEBUYER 

DEMAND 

PROVIDE TOOLS 
FOR SUCCESS FOR 

YOUR STAFF 
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THREE THINGS TO START TODAY 
PLAN ONE  

STAFF TRAINING 

CREATE ONE NEW 
CONSUMER TOUCHPOINT 

USE ONE NEW TOOL FOR 
YOUR REAL ESTATE CLIENTS 
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QUESTIONS? 
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