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A NEW CHAPTER FOR THE  
TITLE INSURANCE INDUSTRY 
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Speakers 
• Tim Evans NTP, president, Evans Title Agency 
• Nancy Hughes, VP, Jackson Hole Title and Escrow Co. 
• Lisa Steele, EVP, Mother Lode Holding Co. 
• Wayne Stanley, director public affairs, ALTA 
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ALTA CONSUMER RESEARCH 
 

Homebuyers want more information about the real 
estate process. It’s critical for ALTA members to take 
control of the message and explain how an owner’s 

insurance policy protects a homeowner’s investment.  
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HOMEBUYER OUTREACH 
PROGRAM  

Bolster industry efforts to market directly to consumers 
and increase homebuyer understanding of the purpose 

and benefit of an owner’s title insurance policy.  
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KEY AUDIENCES 

1 Homebuyers 
(Consumers) 2 3 4 ALTA Members 

(Title insurance professionals) 
Realtors, Attorneys 

 & Builders 
(People who sell homes) 

Lenders 
(Financial institutions) 
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COMMUNICATION GOALS 

by educating them about the value 
of purchasing owner’s title 

insurance 

to effectively educate homebuyers about  
the value of owner’s title insurance 

1. PROTECT 
HOMEBUYERS 

  

2. EMPOWER ALTA 
MEMBERS & STAKEHOLDERS 
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PROTECTING THE AMERICAN DREAM  
SINCE 1907        
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MESSAGING ARCHITECTURE 
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MEMBER MINDSET 
ALTA members need to feel empowered with information 

to educate homebuyers about owner’s title insurance. 

9 
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HOMEBUYER MINDSET 
Homebuyers want to feel protected from 
unforeseen threats to their property rights. 

11 
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TRUTH 
 Buying a home can be one of the most exciting times in your life.  

You want to feel confident that you’re making a smart decision. 

THEME 1 

PEACE OF MIND 

13 
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HOOK 
Getting owner’s title insurance gives you peace of mind. 
Because it’s the best way to protect your property rights  

as long as you or your heirs own your home. 

THEME 1 

PEACE OF MIND 
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TRUTH 
 Buying a home can be an overwhelming experience. 

There’s so much to consider, and you don’t want to make a 
costly mistake on the most important investment of your life. 

THEME 2 

REDUCE YOUR RISK 
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HOOK 
Getting owner’s title insurance reduces your risk.  

Because it protects your property rights financially and legally. 

THEME 2 

REDUCE YOUR RISK 
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TRUTH 
 Buying a home is empowering because it’s all about 

choice—size, style, location and features.  
It feels good to have options. 

 

THEME 3 

THE SMART OPTION 
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HOOK 
Whatever type of home you choose to buy, getting owner’s 

title insurance is always the smart option.  
Because it’s the best way to protect your property rights. 

THEME 3 

THE SMART OPTION 
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INTRODUCING THE… 
HOMEBUYER GUIDE 

WWW.ALTA.ORG/HOMEBUYER 
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Homebuyer Guide Resources 
More than 60 useful tools! 

Blogs Marketing 
One-Pagers 

PowerPoint 
Presentations 

Rack 
Cards 
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The homebuyer checklist 

Determine 
Your Budget 

Select Your 
Lender 

Find Your Home Secure Your 
Offer 

Select Your Title 
Insurance 
Company And 
Closing Agent 

Get Title Insurance Review Closing 
Documents 

Sign Closing 
Documents 
And Transfer 
Funds 

Buy With 
Confidence 

Receive Your 
Owner’s Title 
Insurance Policy 
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Additional Homebuyer Guide Materials 
• Marketing Collateral 
• Realtor/Lender Marketing Kit 
• ALTA Member Presentations 
• Social Media Content 
• Rich Media Advertising 
• Rack Cards 
• How-To Documents 

• Homebuyer Presentations 
• Blog Posts 
• Marketing Emails 
• Homebuyer Letters 
• Letterhead & Cover Letters 
• Presentation Templates 
• And much more!  

 
WWW.ALTA.ORG/HOMEBUYER 
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THANK YOU 
 

WWW.ALTA.ORG/HOMEBUYER 
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