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Why Advertise with ALTA?

34,900 12,000

+OVER+

NEW
Industry Experts SUBSCRIBE
Members
ALTA Members YEARLY TitleNews Online TO

SUBSCRIBER LIST Title News

About our members

¢ Almost 100% of all closing funds for mortgages in the United States pass through businesses that operate in the title insurance and
settlement space.

¢ That's $2T - $4T each year. ALTA members are part of this community, serving consumers and mortgage lenders — they are an integral part
of enabling the American dream of home ownership.

¢ Our members provide a key element to this dream and protecting it.
Our advertising opportunities include:

TitleNews Print and Online Editions - ALTA’s monthly publication in both print and digital formats
TitleNews Online e-newsletter

ALTA Web site

News You Can Use (NYCU)

ALTA DigitalFIX e-newsletter

ALTAs main events schedule and meeting sites

ALTA Research products

ALTA Advertising viewer reach by product

R Nl

Title News Digital Edition monthly - 25,000 per month

TitleNews Online e-news Letter monthly — 33,000 emails, average 150 clicks per month

ALTA’s Website banners and buttons — 250,000 page views per month, 50,000 views per month per ad — average 20 clicks per month
News You Can Use (NYCU) - daily - 33,000 emails, average 50 clicks per month

DigitalFIX - twice monthly banners and buttons 33,000 emails 50 clicks per month

Meeting schedules for ALTA SPRINGBOARD, Advocacy Summit and ALTA ONE, 300, 200 & 1,000 attendees respectively

ALTA Research products reach 40,000

® & & O O o o
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2024 Artwork Submission Procedures/New Ad Server

In order to best serve our customers, we have introduced a new procedure for the submission of advertisement artwork. This
is as follows:

+ The deadline for all artwork is the 15th day of the month prior to when the advertisements are to running. If the deadline
is missed ALTA may run an advertisement from a prior month in its place, please see contract.

¢ Artwork must be sent to the following email address only: ads@alta.org

<>

The subject line of the email accompanying the artwork must include:
¢+ The name of the company making the submission.
+ Month or months the individual advertisement is scheduled to run.
¢+ Where the artwork is for a TitleNews Full Page Advertisement the abbreviation FPA must be included.

+ Digital Title News advertisement must include the abbreviations DTN-Leaderboard, or DTN— TOC for a table of
contents advertisement

+ All advertisement artwork file names must be free of spaces, please use an underscore in place of a space.

+ All Advertisements purchases are for a single ad to run for a minimum of one month. Where a “mid-month” swap out has
been purchased the artwork must be submitted by the 15th day of the prior month irrespective of when the advertisement
is to be swapped out.

+ Artwork must conform with the specifications laid out in this guide, all artwork that is not correctly sized will be returned
to the submitter for resizing. Please note the deadline for submission will remain the same as all advertisements.

¢ ALTA will confirm receipt of all submitted artwork.

We hope this change will streamline the process and ensure accuracy of advertisement placement throughout the year and
will enhance the impact of your marketing campaign.
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1. TitleNews Print and Online Editions

+ TitleNews, our full-color magazine, features in-depth articles on business, regulatory, and technology issues facing the land

title professional.

+ Print edition is distributed quarterly

+ Print edition has a reach of approximately 12,000 subscribers per mailing

+ Digital edition is distributed, via email, monthly to all contacts and marketed throughout the year

+ Digital edition has a reach of approximately 25,000 per month

TitleNews Full Page
Cover Ads

TNI1 Inside Front Cover
TN2 Inside Back Cover
TN3 Outside Back Cover

TitleNews Full Page
Interior Ads

TN4 Page 3-20

TN5 Page 21-end

sponsorship@alta.org
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March, May & September are Premium Months
TN6 Cover Premium Month Additional Fee
TN7 Full Page Advertisement Additional Fee

Digital TitleNews
Leaderboard

Dbk FEEY

Siimplor, @
Niirier,

Kafer
ellosings 'K, | -

Digital TitleNews
Table of Contents
(TOC)
DTN2



2. ALTA's TitleNews Online e-news Letter (TNO)

Twice a week, the top stories impacting the title industry are brought to you by
email. Much like the print version of TitleNews, this e-newsletter strives to provide
timely industry updates that you need to maintain a competitive edge in the

marketplace.

+ Distributed twice weekly (Tuesday & Thursday)

¢ Distributed to ~33,000 emails

¢ Average ad clicks -150 per month

¢ ALTA-produced content on popular topics in the title industry
¢ Limited to three banners/four buttons

¢ Sold monthly

¢ Static images only

sponsorship@alta.org 6

TitleNews Online
Top Banner
TNO1

TitleNews Online
Primary Buttons Slot 1
TNO2

Two Berths

TitleNews Online
Middle Banner
TNO3

TitleNews Online
Regular Buttons Slot 2
TNO4

Two Berths

TitleNews Online
Bottom Banner
TNO5



3. ALTA’'s Website Banner & Button Advertising

ALTA. org receives an average of 250,000 page views per month Banner ads:

+ Ad will rotate with up to four other ads on the home page and all

internal pages Web Banner as it appears
) on inside pages
¢ Average views of 50,000 per month per ad Webl-1 pag

¢ Average ad clicks - 20 per month

Q woamuow  ronarr rasswonor 101N

Button ads: F/" Policy Forms Online Web Button
¢ Average ad clicks - 30 per month (all pages) 1st Slot Premium

= ALTA Policy Forms Collection Webz - 1
Wauatia

Introducing
Atlas

= Web Button

2nd Slot
AMERICAN Business Tools ~ Advocacy Education News Events About Store Q|  LOGINNOW  FORGET PASSWORD? Web2‘2
In the Spotlight *
S Web Button 3rd
Red Flags and Tips to Help Prevent Seller S]'Ot
s Web2-3
We-are the.. N
INVESTIGATORS, ANALYSTS
AND COUNSELORS, THE
PROTECTORS OF PROPERTY Web Button
4th Slot
RIGHTS. Web2-4
Web Button
B T o 5th Slot
= Web2-5

Web Banner

As it appears on the
home page

Webl-1

sponsorship@alta.org 7



4. ALTA’s News You Can Use (NYCU)

\.:" ‘ \\"'," 1"’ ~ l ‘
A U &'\

Ne:ws You Can Use

+ Distributed twice monthly
+ Distributed to ~33,000 emails
¢ Average ad clicks - 50 per month

+ Content focused strictly on hot, innovative, and digital topics relevant to
title insurance

¢ Average ad clicks - 30 per month (all pages)

Frobleems wevng ? Gk bue for @ web vevaen.

+ Limited to two banners/four buttons

¢ Sold monthly
¢ Static images only

News You Can Use

Owcember 32, J022

NYCU Ist Slot 1
TrustLink Can Holp. 29 TrustLink Banner
NYCU1
Headlines
Horss Peees ol iy Oslober for Foundh Mrsighl Vioety
TG WS X A NYCU 3nd Slot Buttons
G G R SR B TG SV r Y G A B (L (. OO0 e
0 Aegh o temsetuyng fevere Fro 68 Cowl ng ke Casedviar hetorsd Forme Proe reee NYCU3
Areh vemmran ave e Save g i e wereged R @ e o s (08 resbes, bl € TN i
CXTE o G ] &/ T X g Antey Tub NaaT Wl Sedsones ean il (il ee Jodtaiayton) Two Berths
Ve [ 03031
# Top Cuterthronts Garke Copaa sty i 2002
Arvehraw Barbar
A1 CF W A W WA G 1 gt VN T A ¥ DT e 0 A D NYCU 4th Slot Buttons
SREN L0 1ok §4 BTy SASCEE 13 CEIk I oW TIO0E NESCNA NEEEen, IS Y Cp MBacI Ty 3wl
vv.:rllr: owe Pese '-:\-*v- wEre B s of e sers sty o m——ay NYCU4
PR S OF T O OO A TR Y TGS GO e g N T DR DD o
Coxs w"u:l. PROLI GRIONG TEIT, YEORAg 1208 of e you ::'r.\ ncore a(;;unu Der<ens Two Berths
S 2 03 1 1

NYCU 2nd Slot Buttons

Sacisod Customut - e NYCU2
bttt e~ . SOLUTIONS AT Two Berths
- S Matket
J¢place

e
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5. ALTA’s DigitalFIX e-newsletter

+ Distributed twice monthly
+ Distributed to ~33,000 emails

DigitalFIX
¢ Average ad clicks - 50 per month Top Banner
DF1
+ Content focused strictly on hot, innovative, and digital gz o “This recent trend
. . o o e e B, | o
topics relevant to title insurance e o e ey | parkcularty Sonceming,
launderin nmmmuu;am CertnD the as the real
. . Read on for educational resources from ALTA fo help property owner is
¢ Limited to two banners/four buttons T Splcamy sce muire ok
the fraud, until it is too
58:3:»!;1:"3((0" After Wire Tranafer Worth $632,000 Vlale. Unfomnately, i,t,s
’ SO].d Monthly ﬂ:‘;ﬂnmam S ]ust’t'h:i:zt'e's;uzv?g:mn
. v e g ey | oo, e
+ Static Images only sre EIEICIED " Reattor,and
Use Theee Wirs Fraud Education Resources homebuyers and
ALTA provides several resources to heip file and settiement sellers.”
e R T
snare: C1 [ M
WHY SWITCH TO
DigitalFIX SOFTPRO HOSTED? .
1gita . ; S0P fo getan the
Buttons Slot 1 = S i o o e
DF2 B
?Berths
SOFTPRo  NERNGRES ;
Worried about
. FIND BLISINESS.
wire fraud? SOLUTIINS AT
Closinglock alfers effortless
wire fraud prnm:inn.
DigitalFIX
Bottom Banner
DF4

sponsorship@alta.org

DigitalFIX
Buttons Slot 2
DF3

2 Berths



New 1n 2024

6. ALTA’s Meetings & Event Schedules

+ Banner and Buttons on each of ALTAs major events each

year.

+ All site traffic passes through the meetings home page, plus
all attendees refer to the online scheduled and guide in the
run up to the event and during it

¢ 1Banner ad—static

+ 3 Buttons ad —static

+ Note these ads do not replace the list of Strategic Partners
and Conference Sponsors listed on the home pages

¢+ Ads will remain as long as the Website is operational,
purchasers should expect their ads to runs until the last day
of the event where upon the site may be taken down

¢ Metrics. ALTA will provide a report on ad performance
within 30 days of the ad run end. The report will consist of
the # Clicks & #views only

Ad Type
Banner
Button

Ad posted

Average # Attendees

sponsorship@alta.org

ALTA SPRINGBOARD
SB-Ban

SB-B

Jan—March (3 mo)

300

ALTA Advocacy Summit
AAS-Ban

AAS-B

Mid Mar —May (3 Mo)

200

10

[Event] Banner
[E]-Ban

Registration | Program || Call for Faculty | Attendees | Exhibitors | ContactUs

eCLOSINGS & DIGITAL TRANSACTIONS
MADE SIMPLE WITH SOFTPRO

The Title Operator’s Guide
to Implementing ALTA Best REMINDER

Practices for Security RSVP tod:
oday

Read eGuide for your best year ever

SOFTPRO  NEEARNNORES

[Event] Buttons Left, Center &
Right [E]-B

ALTA ONE
ONE-Ban

ONE-B
May—Oct (6 mo)

1,000



7. ALTA's Legal Publications and ALTA Registry

TIRS State Compliance Guides Ads (TIRS1 & TIRS2)

L2

State by state regulatory and local practice guides for
entities establishing real estate title closing
operations in every state and the District of Columbia.

Yearly e-subscription

Multiple e-blast messages to ALTA membership
highlighting the sponsor and including the logo

Over 2,400 total users per yearly subscription

TIRS1—Exclusive half page ad on the first content
page in all the state guides included in the regional
volume of your choice

TIRS2- Exclusive full-page ad on the first content
page in all the 50 state guides and the District of
Columbia

The ALTA Registry Banner (Req)

*

L2

The ALTA Registry is an industry utility for lenders, title agents,
realtors and consumers.

Advertising in the ALTA Registry is exclusive so only your brand
will make an impression.

Image Specifications: The size that we recommend for logo images is

80px*50px (width*height). Also, we recommend using image formats:

PNG, JPEG or JPG.

sponsorship@alta.org
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The Title Insurance Law Journal Ad (TILJ)
¢ 1Banner ad to run for the year
¢ Yearly e-subscription

¢ Full page ad included in the 12 digital editions
immediately after the cover page

+ Exclusive 2024 sponsorship

¢+ Two guaranteed e-blast messages to ALTA membership
highlighting the sponsor and including the logo

¢ Over 1,800 total users per yearly subscription

See a sample of the Journal (formerly known as the Title
Insurance Law Newsletter) by visiting ALTA - Title
Insurance Law Journal

The Authoritative Source of Land Title Industry Litigation News Since 1992

The >
Title Insurance ‘.
Law Journal o LN

SALTA

The national registry of G D
title and settlement companies DEEDS




8. Education Sponsorships

ALTA ELEVATE LEARNING CENTER Banner (EL-1)

¢ ALTA Elevate Learning Center Banner—exclusive—not
shared

Learning Center

+ Benefit from quarterly eblast-promotions—13,000 email gaging

addresses ALTA ELEVATE LEARNING CENTER

Ication

Brought to you by [YOUR LOGO HERE]

Course Catalog

FREE CE Exams Promotion (EL-2) Elovate Banner
'V

¢+ Free CE Exams promotion — exclusive—not shared EL-1

+ Webpage and email acknowledgement in notifications to
users

CE Exams
EL-2

Online Course CE

Requirements for Continuing Education Credit

1. Register and complete an approved course. successfully enrell in and complete an a@proved course per the table, below. Course fees
vary. Completing the online coursework is a pre-requisite to the CE final exam.

2. Request the CE Exam for your state. In 2023, all CE exams are SPONSORS NAME and will be no cost to you. Maintaining your CE
requirements through ALTA's enline courses has never been simpler or cneaper! It you have completed your required course work, you
can request a CE Exam here.

sponsorship@alta.org 12



New 1in 2024

9. ALTA Research Products Sponsorship

¢ In 2024 ALTA Research offers additional sponsorship
opportunities such as:

¢ Benchmarking Surveys: Which will consist of:

+ Compensation Index & Operations
Surveys

+ Critical Issues Surveys: Which will consist of:
+ Digital Closing Study& Cyber Crime Study

+ Benchmarking Resources are part of ALTA’s Strategic
Research Initiatives for 2024

+ Elevate your brand presence with exclusive ALT A R esea I'Ch

sponsorship of the Compensation Index AND the
Operations Survey

+ Target audience is ~ 40,000 individuals

Benchmarking BR Critical Issues CRI
Sponsorship Acknowledgement Sponsorship Acknowledgement
Compensation Index CI Operations Survey OP Digital Closings Study DCS Cyber Crime Study CCS
Sponsorship Acknowledgement Sponsorship Acknowledgement Sponsorship Acknowledgement Sponsorship Acknowledgement
Survey Dashboard Masthead Survey Dashboard Masthead Survey Dashboard Masthead Survey Dashboard Masthead

sponsorship@alta.org 13



9a. Critical Issues Sponsorship

ALTA Critical Issues Studies
¢+ Home page acknowledgement—not exclusive
¢ Target audience 63,000 individuals
¢+ Two Products— Home page partial exclusivity
¢ Cybercrime home page
+ Digital Closing Study home page

¢ Survey dashboards—exclusive

Digital Closing Study

| ALTA Critical Issues Study - Digital Closings r'd

| Digital Closing Study

Digital Closings continue to get lots of headlines and it's important to stay on top of the evelving trends. This study aims to better
understand the adoption, limitations, and opportunities of technology as it pertains to real estate transactions and closings. Your
engagement helps ALTA continue to raise awareness with policymakers about digital closings and remote notarization. It enly
takes a few minutes to complete the survey and the impact of this data is invaluable to the industry as we continue to navigate a
changing markat.

Data privacy is a top pricrity for ALTA and we want you to know your information is safe! The study is hosted on a secure platform
and all responsas are completely anonymous.

We are grateful to the American Land Title Institute (LTI) for sponsoring the 2023
Cybercrime Study and Report. Please note that the LT does not influence the

Sponsored by

questions or content of the study, nor do they have ownership of any of the data or - ALTA
results. LAND TITLE
INSTITUTE

Critical Issues Study— Digital Closings

Study Home Page
DCS

sponsorship@alta.org

Critical Issues Studies Home

Page not exclusive

News + Publications ~ Advecacy  Events

" Amorican Land Title Asseciation

HOME » BUSINESS OPS » RESEARCH INITIATIVES & AESOURCES » CAITICAL ISSUE STUDIES,

Critical Issue Studies

(C1ama.. )

Career + Learning ~ Membership  Business Ops  Policies + Standards

We're Not.”

Digital closings continue to capture headlines, and it's important for ALTA to track

the adoption, limitations, and opportunities of this technelogy for real estate (¢
transactions and closings. Your participation helps ALTA better understand the ~
digital closing landscape and provides you with data to make informed business

decisions

/Cybercrime Study

Cyberattacks have become more prevalent and increasingly sophisticated.
Remaining vigilant is more important than ever, and your participation in this study
helps ALTA continue to raise awareness and encourage federal agencies and
policymakers to focus on the threat of wire fraud and cybercrime.

Cybercrime Study

As technology advances, so do the tactics of bad actors seeking to exploit vulnerabilities. Understanding the
cybercrime and wire fraud landscape is crucial in safeguarding your business and customers. Staying infoermed
about cybercrime trends empowers us to recognize red flags and implement proactive measures. In a digital world,
this knowledge becomes a formidable shield against the potentially devasting consequences of cybercrime and
wire fraud. Your participation helps ALTA and the industry stay informed!

Data privacy is a top priority for ALTA and we want you to know your information is safe! The study is hosted ona
secure platform and all responses are completely anonymous.

W are grateful to the American Land Title Institute (LTI) for sponsoring the 2023 Cybercrime Study and Report.
Please note that the LTl does not influence the questions or content of the study, nor do they have ownership of
any of the data or results.

14

Understanding and addressing industry-wide critical issues is paramount for sustained growth and
innovation. ALTA's critical issue studies serve as an invaluable tool in this pursuit, offering

participants a unique opportunity to gain insights into best practices, and bolstering the industry’s BANKING
ability inform policy makers on these hot topics. These studies and reports track trends over time are seamless
and help participants and the industry at large stay on top of threats, challenges, and opportunities.

Made Possible by

0 FORES

*
CERTIFID

SEND AND RECEIVE WIRE
TRANSFERS WITHIN SOFTPRO

a time-saver.

Digital Closing Study Sponsored by EARN MO

ALTA
LAND TITLE
INSTITUTE jay

REMINDER

RSVP today
for your best year ever

The 2024
Future of Real
Estate Summit

SOFIPRO BANKING 1 are RN
ess & such a time-saver. WE LOVE T IMOREN

Made Possible by

*
CERTIFID

Critical Issues—Cybercrime
Study Home Page
CCSs




9b. Benchmarking Surveys Sponsorship

ALTA Benchmarking Surveys
¢+ Home page acknowledgement—not exclusive

¢ Target audience 63,000 individuals

¢ Forms of survey promotion may include: NYCU and TNO blurbs, social
media posts, marketing e-blasts, personalized emails, ALTA connection

posts, word-of-mouth promotion
¢+ Two Products— Home page partial exclusivity

¢ Operations Survey NEW THIS YEAR—the promoted
Benchmarking Survey in 2024

+ Compensation and Benefits Survey

¢ Survey dashboards—exclusive

Benchmarking Surveys
Home Page Branding not
exclusive

News + Publications  Advecacy ~ Events  Career+ Learning  Me

want to be rting@ couise forvard i key
Al vchimanking Sorveys. Landggt star
)
g Data can be u: i 1
nere

enye

uncow av-:i of impRayement and@Rraging w

<. Highlight s
RO

siyapaths ancidentify aroas of

dolficatadd emphoyieprodutivitgand morale

BRI RETRA T HsdiRls

Title Agents & Abstracters Operations Survey - Now @fen
Do you want to maximize efficiency, minimize errors, leverage your competitive advantage, and provide top-notch customer
service? ALTA Title Agents & Abstracters Operations Survey collects information on what you do and how you do i, allowing you
to evaluate your strengths and weaknesses to improve your company’s policies and procedures. Measure your operations both
intemally and externally against other companies in the industry to see how you compare. From Business Develapment to
Technology to Regulatory Compliance and averything in between, the Operations Survey will provida you with the data you need
to make informed and strategic decisions to help you thrive in this challenging market

Title Agents & Abstracters Compensation and Benefits Survé
Are you looking to hirethe best and brightest in the business?! ALTA's Title Agents & Abstracters Compensation and Banefits
Survey is a tool designed to help title and settlement agencies and direct operat Juate their benefits and i
packages, maka personnel dacisions, and benchmark themsalvas against the compatition. As businasses compat for a talented
workforce, its more importan than ever to craate a compensation package to attract, davelop, and ratain top talent.

Questions about Benchmarking Surveys and Resources?

Sponsorship
acknowledgement
here

Sponsorship

here

AN

Busines

COMPENSATION INDEX Home page &
Survey Masthead Branding
CI

slications Advocacy Events Career + Learning

YENSATION IWDEX

Compensation Index

Membership

Business

Are you looking to hire the best and brightest in the business?! ALTA's Title & Settlement
Services Industry Compensation Index is a tool designed to help title and settlement agencies
and direct operations evaluate their benefits and compensation packages, make personnel
decisions, and benchmark themselves against the competition. As businesses compete fora
talented workforce, it's more important than ever to create an attractive compensation package
to attract, develop, and retain top talent.

Data privacy is a top priority for ALTA, and we want you to know your information is safe!l The
survey is hosted on a secure platform, and all responses are completely anonymous. No one
except your company's designated contact will have access to the company-specific information
you provide. ALTA staff may access aggregate data showing industry trends and performance to

help us promote the industry. SponSO rShIp

Access to the Compensation Index data collection is limited to ALTA member companies and aCknOwledge
’ ALTA Policy Forms License Holders. If you or a member have questions about the Compensation

Index, please email compensation@alta.org. ment here

Survey Masthead Branding
OP

Operations Survey

Do you want to maximize efficiency, minimize errors, leverage your
competitive advantage, and provide top-notch customer service?
ALTA's Title Agents & Abstracters Operations Survey collects
information about what title agents, abstracters and underwriter direct
operations do, and how they do it, allowing companies to evaluate their
strengths and weaknesses ta improve their company's policies and
procedures. From Business Development to Technology to Regulatory
Compliance and everything in between, the Operations Survey will
provide the data needed to make informed and strategic decisions to

help busis thrive in this ch market.

Data privacy is a top priority for ALTA, and we want you to know your
information is safe! The survey is hosted on a secure platferm, and all
responses are completely anonymous. No one except your company's
designated contact will have access to the company-specific

> information you provide. ALTA staff may access aggregate data

sponsorship@alta.org

showing industry trends and performance to help us promote the
industry.

Access to the Operations Survey data collection is limited to ALTA S onso rsh i
member companies and ALTA Policy Forms License Holders. p p
If you or a member have questions about the Operations Survey, please email ac kn ow I ed ge
researchaalta.org.

ment here

OPERATIONS SURVEY Home page and
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Artwork Specifications

Purchaser is responsible for providing artwork on
or before Artwork Due date, late delivery may result
in the forfeiture of ad space or the reuse of prior
content.

All static artwork is to be submitted to ALTA as an
email attachment only together with any applicable
URLs.

Ad Sizes—TitleNews Trim Size is 8"x10 1/2”

Item Code Ad Type W/Bleed Trim

TNLTN2,TN4,TN

5 Full Pages & inside covers  8.1/4“x 10 3/4" 8"x101/2""

TN1-2 2 Page Spread 161/4"x103/4" 16"x 10

TN3 Outside Back Cover 8.1/4"x103/4" 8"x101/2"

iAd size with full bleed = 8.25" wide by 10.75" tall (/8 in bleed)!

ETr1m size = 8" wide by 10.5" lallé

{Safe Zone = 7.5" wide by 10” tall (1/4 in from trim edge);

— ﬁPlace content vou want in your adver‘[isememé—b
I ‘within this white box. I

sponsorship@alta.org

Item Code Ad Type

TNOL, TNO3,

TNOS, DF],

NYCU1, Webl, Banner Ad
SB-Ban, AAS-

Ban, ONE-Ban

TNO2, TNO4,
DF2-DF4,NYCU
2-4, Web2, SB- Button Ad

B, AAS-B, ONE-
B
DTN1 Leaderboard
Table of
DTN2
Contents (TOC)
TIRS/TILJ Banner
Reg Banner
EL Banner
BR, CI, CRI, DCS,
Banner

CCS

Available in the
following products

NYCU, Digital Fix &
TitleNews Online

Digital TitleNews
Digital

TIRS & TIL
ALTA Registry

Education

Research

Dimensions

936w x 120h pixels @
96 dpi

600w x 500h pixels @
96 dpi

960w x 90h pixels

300w x 250h pixels

80px*50px

936 by 120 pixels or
468 by 60 pixels

Banner Ad, AKA, Horizontal Ads, Button Ads, AKA Square Ads

16

Ready to order?
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Artwork Due Dates—Always the 15th of the Prior Month

Artwork is to be submitted to ads@alta.org only

Purchaser is responsible for providing artwork on or
before Artwork Due date, late delivery may result in the
forfeiture of ad space or the reuse of prior content

Month ad isto run Due Date

Jan
Feb
Mar
Apr
May

Jun

Decl5
Janl5
Febl5
Marl5
Aprl5

Mayl5

Month ad isto run /Due Date

Jul Junl5
Aug Jull5
Sep Augl5
Oct Sepl5
Nov Octl5
Dec Nov15

All Annual Artwork is due on the 15th of the month
Purchases before ads are scheduled to run

Annual ads are a one time placement—no mid-year swap-
outs without additional fee

All single month purchases are for one ad for a single month at a minimum: no mid-month

ad swap outs w/o an additional fee. Mid-month swap out artwork must be summitted in ac-

cordance with the above deadlines.

sponsorship@alta.org
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Advertising Pricing—Monthly Products

All prices are for monthly advertisement. Changing advertisements in a month requires an
fee of $150.00 per swap: Dues dates are the same as for whole month ads.

Item Code Ad Name Monthly Fee  2-3 Units  4-6 Units  7-8 Units  9-12 Units
TN1, TN2, TN3 TitleNews Covers, Front Inside/Back Inside S 3,060 S 2,950.00 S 2,850.00 S 2,825.00 $ 2,700.00
TN4 Full Page Ads (FPA) Pages 3-20 S 1,550 $ 1,450.00 $ 1,400.00 $ 1,300.00 $ 1,250.00
TNS Full Page Ads (FPA) Pages 21-End S 1,050 S 950.00 S 850.00 $ 750.00 $ 700.00
TN6 Cover Premium Month Addl Fee per mo S 2,000

TN7 Full Page Premium Month Addl Fee per mo S 1,000

DTN1 DTN Leaderboard S 2,050 S 1,950.00 $ 1,850.00 $ 1,750.00 $ 1,700.00
DTN2 DTN Table of Contents (TOC) S 2,050 S 1,450.00 $ 1,350.00 $ 1,250.00 $ 1,200.00
TNO1 TNO Banner (Top) S 4,050 $ 3,950.00 $ 3,850.00 S 3,750.00 S 3,700.00
TNO2 TNO Primary Buttons Slot 1 S 2,550 S 2,450.00 $ 2,350.00 $ 2,250.00 $ 2,200.00
TNO3 TNO Banner (Middle) S 3,060 S 2,950.00 S 2,850.00 $ 2,750.00 $ 2,700.00
TNO4 TNO Regular Buttons Slot 2 S 1,550 $ 1,500.00 $ 1,450.00 $ 1,300.00 $ 1,200.00
TNO5 TNO Banner (Bottom) S 3,050 S 2,450.00 S 2,350.00 $ 2,250.00 $ 2,200.00
DF1 DigitalFIX Banner (Top) $ 2,050 $ 1,950.00 $ 1,850.00 $ 1,750.00 $ 1,700.00
DF2 DigitalFIX Buttons Slot 1 S 1,550 $ 1,500.00 $ 1,400.00 $ 1,300.00 $ 1,200.00
DF3 DigitalFIX Buttons Slot 2 S 1,550 S 1,500.00 $ 1,400.00 $ 1,300.00 S 1,200.00
DF4 DigitalFIX Banner (Bottom) S 1,050 S 950.00 S 850.00 $ 750.00 S 700.00
NYCU1 NYCU Banner S 2,050

NYCU2 NYCU 2nd Slot Buttons S 950

NYCU3 NYCU 3rd Slot Buttons S 850

NYCU4 NYCU 4th Slot Buttons S 750

Web1-1 ALTA.org Web Banner 1 S 1,700

Web2 1-4 ALTA.org Web Buttons 2 1-4 S 650

SB-Ban SPRINGBOARD Banner (3 mo) S 1,000*

SB-B SPRINGBOARD Buttons (3 mo) $ 500*  *Buttons:Per month per Button

AAS-Ban Advocacy Banner (3 mo) S 550* * Banners Per month per Banner

AAS--B Advocacy Buttons (3 mo) S 250*

ONE-Ban ALTA ONE Banner (5 mo) S 1,000*

ONE-B ALTA ONE Buttons (5 mo) S 1,000*
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Advertising Pricing—Annual Products

All prices are for annual advertisement/sponsorship products. Changing advertisements
mid-year requires an additional fee.

Item Code Ad Name Annual Fee
TIRS TIRS State Compliance Guides Banner $2,500

TIL The Title Insurance Law Journal Banner $3,000
TIRS+TIL Products Bundle $5,000

Reg The ALTA Registry Search page Banner $1,000
EL-1 ALTA ELEVATE LEARNING CENTER Banner $10,000
EL-2 FREE CE Exams Promotion $5,000
Item Code Ad Name Annual Fee
Cl Benchmarking—Compensation Index Branding $15,000
oP Benchmarking—Operations Survey Branding $10,000
DCS Critical Issues—Digital Closings Study Branding $7,500
CCS Critical Issues—Cyber Crime Study Branding $7,500
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